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                                                              ITSI Learning Matrix
>  Depth of content covered  >

Technology Programme in Management Development

Strategy | Technology | Environment

Telco - Business Model Canvas

NQF Level : 6
Credits: 60
Duration: 6 months

The TPMD enables mid-level managers to understand the 
strategic and operational influence of technology 
decisions on  the business environment.  The programme 
merges key insights in the fields of technology strategy 
and innovation management with the needs of the market. 
The course aims to guide the participants to align the 
resource and activity systems of the organisation with the 
core needs of the market via the firm’s Value Proposition. 

Course positioning in Organisation

Technical    |      Commercial  
                         (Non-technical)


